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The first Italian national museum dedicated 
to contemporary creativity.

MAXXI initiated its digital communications activities well before its 
opening in 2010.  
2007 saw the launch of an internet site, a newsletter and profiles on 
YouTube and Flickr that helped us report on progress at the museum 
site with videos and photographs. 
Over the years, particularly since the opening of the museum, the 
objectives and strategies have changed and the activities have 
multiplied.



DIGITAL COMMUNICATION/
GOALS

The audiences at the centre of our goals

• promoting the activities of the museum
• providing easy access to information
• encouraging the public to explore the themes proposed
• provoking the thinking of the public and stimulating 

involvement
• encouraging the public to support MAXXI

involving the public in the shared creation of contents 

MAXXI has always placed at the centre of its objectives the public, or 
rather the publics: the real, the virtual and the potential, but also the 
so-called non-public.
This is equally true of our museum’s digital communication policy. 
This means that all digital projects and online activities have been 
conceived around those who will use them.



DIGITAL COMMUNICATION/
ACTION FIELDS

- web site
- social networks
- newsletters
- online advertising
- special digital projects associated with the museum 
activities
- mobile and web apps
- digitization of the museum collections and archives (in 
collaboration with art and architecture departments)



CALLS TO ACTION

In order to involve our publics, a passible way is the launch of calls to action.  
In this way we promoting creativity and creation of new contents.



#yourXXI 
The social generation invents a century! 

For the launch of our new brand identity in 2015 a series of communications and promotional events was organized to help us explain 
the concept through sharing with and the involvement of the public. 
One of these was the CALL TO ACTION #yourXXI The social generation invents a century! 
We decided to actively involve our community in an initiative that would transmit the values of the new logo while at the same time 
giving free rein to the creativity of the users. The question we asked was: How do you see/experience/imagine/perceive the XXI 
Century? 
We then organized a closing event that we called #YOURXXIPARTY, which was attended by around 1,000 participants, with a DJset 
and an exhibition of the most original contributions.



>> https://www.youtube.com/watch?v=vojbQNpi1jI

https://www.youtube.com/watch?v=vojbQNpi1jI








Marzia Migliora  
Capienza massima meno uno 

Marzia Migliora’s project is born out of her reflection on the word OCCUPY, understood in all its facets and connotations. To achieve 
the artist's performance, we needed 1000 people. An open call was organized on Facebook and we asked them to write on a t-shirt 
their own meaning of the word “ to occupy”.









The website
www.maxxi.art

http://www.maxxi.art


INVOLVEMENT 
CREATIVE ROOM



INVOLVEMENT 
OPINIONS OF THE PUBLIC 



https://youtu.be/HqJms89x6Nw



JACK  
CONTEMPORARY ARTS TV

JACK is a new web television platform dedicated to the contemporary arts and their protagonists, conceived and promoted by MAXXI and 
bringing together numerous international museums and institutions. The goals of the JACK 
• The creation of a network of international institutions in the field of the contemporary arts to provide information of a high quality; 
• To unite the impact of television with the interactivity of Internet; 
• To focus on an “on demand” logic offering users the flexibility to be able to decide what kind of information they would like to access as 

well as how and when 
• To involve a broad and diversified public, creating an international community 



>> http://www.jackarts.tv/video/JACK/4dd80b70eab6a403fc4053fd3ec1c1ca 

http://www.jackarts.tv/video/JACK/4dd80b70eab6a403fc4053fd3ec1c1ca


CONTENTS



GOALS



CONTENTS

You can find

- an archive of videos uploaded or embedded by partners (talks, 
conference, exhibitions, etc)

- a programme of live streaming broadcasts

- space for users’ comments 

- a section dedicated to video in sign languages

- contributions from art bloggers (this section is under construction)




NAMING

WHY THIS NAME?

The contemporary arts are considered by most to be hermetic 
and frequently generate a sense of diffidence on the part of the 
general public. Jack is a name universal and familiar, with 
multiple meanings. Jack is an electrical connector, a fruit (i 
discovered!) but is also the name of numerous people and 
characters belonging to mass culture. 




VIRTUAL MAXXI



VIRTUAL MAXXI



–Prisca Cupellini 
prisca.cupellini@fondazionemaxxi.it 

MAXXI Museo nazionale delle arti del XXI secolo 
@priscacpl


